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urfTrax, world-leader 
in racehorse tracking, 

monitoring and data, has 
agreed a deal with Sagentia’s 
design and manufacture 
operation in Hong Kong, SGAI, 
to upgrade and manufacture 
the high-tech RF tag which 
updates the position – and, by 
calculation, the speed and other 
data – of a horse during a race 
in real-time.

Sagentia technologists came 
up with a new approach 
to advanced tracking and 
positioning of a moving object 
a few years ago. By licensing 
the technology, Sagentia and 
TurfTrax created a real-time 
system for measuring the speed 
and position of horses during a 
race – a world first.

Due to the complexity and 
demanding nature of the 
product, SGAI performed an 

in-depth feasibility study to 
mitigate any risk. Dr Tim Moore, 
CEO of SGAI, comments: ‘The 
challenge of creating a high-
value, high-tech and complex 
product that needs to be tough, 
light and extremely accurate 
meant a thorough feasibility 
study was imperative. Hong 
Kong and China are associated, 
wrongly, with high-volume, low-
value design and manufacture. 
This product helps to prove that 
Hong Kong can deliver skill, 
expertise and quality high-value 
products’.

SGAI built a full working 
prototype which went through 
a rigorous three-month 
intensive testing programme of 
soak testing, vibration testing, 
drop-testing and environmental 
testing. Following a satisfactory 
outcome, TurfTrax awarded the 
contract to SGAI to upgrade and 
manufacture the tags from its 

base in Fotan, Hong Kong. 
Adam Mills, Founder and 
Executive Chairman of TurfTrax, 
comments: ‘The team was 
rigorous in approach, and 
during development also 
spotted an opportunity to 
improve the design, which 
means we not only get a higher 
quality product but one that is 
significantly cheaper than our 
existing equipment’.

TurfTrax’s product has enabled 

a whole host of opportunities 
for trainers, punters, media 
and the racing and betting 
industries, and the company 
is continuing to develop a 
portfolio of products using this 
core system. The technology 
provides real-time data to 
enhance terrestrial and satellite 
on-screen products and has 
been used in association with 
Channel 4 since 2004 and the 
BBC since 2005.

Novel horse tag races into China
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new online Inclusive 
Design Toolkit has been 

launched, developed to support 
designers and those involved in 
product development, as well 
as providing a general guide to 
inclusive design for businesses.

The website was commissioned 
by BT and developed by 
Sagentia, a lead member of 
the CITD (Centre for Inclusive 
Technology and Design), in 

conjunction with iDesign. It 
took three years to complete 
and provides a comprehensive 
guide to the principles and 
commercial benefits of inclusive 
design.

Steve Andrews, BT’s inclusive 
design champion, said: ‘Disabled 
people want to take advantage 
of new communication 
technologies just like anyone 
else and with 10 million disabled 

people in the UK at present, a 
figure which will increase as 
the population ages, this is an 
audience which must not be 
forgotten. We increasingly see 
the benefits of designs that are 
‘customer friendly’ and easy to 
use. This is why we have invested 
in helping develop this toolkit’.

www.inclusivedesign 
toolkit.com  
ISBN 0-9545243-2-2

BT launches Inclusive Design Toolkit developed by 
Sagentia in conjunction with iDesign
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y daughter is 
slowly winning 
her battle for an 
iPhone. From 

promises of good behaviour, 
she’s moved on to hyperbolic 
descriptions of the user 
interface and experience. By 
the time she uses the killer 
argument of peer pressure, I’ll 
have lost and be preparing to 
part with a not inconsiderable 
sum of money.  

Here’s the thing – not only will 
there be the £30 contract, but 
also more than £200 up front 
for the device itself. Apple will 
generate a return for their 
research and development up 
front in selling the device – and 
the much discussed revenue 
share deal with O

2
 will generate 

super-profits from the after 
sale service. If it wasn’t about to 
cost me so much money, I’d be 
impressed.

Increasingly breakthrough 
products and devices, like the 
iPhone, have a managed service 
element which builds a new 
business opportunity for the 
supplier. Traditionally linking a 
product to a service has been 
difficult and cumbersome for 
many reasons. At Sagentia 
we are helping clients such 
as Vodafone address this new 
opportunity by tightly binding 
product development and 
manufacture to managed 
service creation and delivery.

This market need isn’t only 
relevant to the telecoms sector 
but to many, for example the 
leisure industry where we 
developed Scalextric Sport 
World for toy manufacturer 
Hornby, enabling slot-car 
racing over the internet, and to 
TurfTrax who are now building 
a revolutionary in-race system 
around a Sagentia tracking 
technology – the tags for which 
are being sourced through our 
Hong Kong office.  

We are increasingly enabling 
traditional product companies 
to add new service revenue 
streams and helping service 
companies develop and deliver 
breakthroughs in new markets.  
This combination of world-class 
technology development and 
insight puts us in place to meet 
our clients’ immediate and 
future needs.

Martin Frost
CEO
Sagentia Group
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